Digital Culture and Sociology

Exercises 8/09/04


SESSION 2: DISCOURSE ANALYSIS

Your goal in this exercise session is to make an analysis of television adverts for a particular product, the Nokia N-Gage, applying the different steps that you have seen in the Walkman study by Hall et.al. Your focus should be the five video clips (Street, Bus-Shelter, Hunting, Out-of-Control and BackSeat), that you can find in the following website: http://www.n-gage.com/R1/en/extras/extras_clips.html
You can also try to find other information about the n-gage using the net or the rest of Nokia’s product website (http://www.n-gage.com/R1/en/home.html) in order to be sure you know what this product is. You can be creative, but the adverts should determine your discussion “red thread”. You should take some notes during/after your observations, so that you can participate in a class discussion on the following “analysis steps”, that are inspired by Hall et.al. Doing Cultural Studies:

1. Description: relation/difference with other objects (In this case you will need to describe both the object and the adverts, what happens in them, what do they show, the visuals, the music…)

2. Semantic analysis: what does it mean? the name, what is it, what does it evoke, associations of the words related to the object: modern, Japanese...

3. Advertisement analysis: what kind of people are represented (social role, status, race, gender), what slogans, what other objects appear? 

4. Signifying practise: how is the product used? what do we do with it? (in the adverts and in real life) Consumption, ideology…

5. Themes: In the case of the walkman they were: Mobility, Privacy, Soundscapes... (what are the main themes in this case and why?)

What will happen in the class/seminar session next week

You will sit in 3-4 persons groups and exchange information by presenting your notes to the others. Each group will need to agree on a main point they want to make with their analysis of the N-gage adverts. For example, if this was the walkman, you could say something like this after Hall´s text: “the walkman adverts construct identity in the form of youth and trendiness, something that totally clashes / work perfectly well with the product as we understand it” or “the adverts show a new use of an old product and therefore expand their market and brand themselves in a different way”... Each group will write the main point and maybe some subpoints in the blackboard, and then we will have a class discussion.
Even if you haven’t read a lot of theory yet, try to connect your discussion to some of the theoretical points you have encountered in the readings and lecture (you don’t need to search exact quotes for this exercise).
